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AddLife strives to improve people’s lives by being a
leading and value adding player within Life Science




AddLife
A long & successful history

Addtech
acquires the
Radiometer business area AddLife Covid
supplier Life Science on Nasdaqg pandemic
1941 2005 2016 2020
1906 1997 2015 2018 2020-22
Bergman & Beving Business area Life Mediplast Strategic 15
founded Science was Business area step into Acquisions
formed in B&B Medtech Europe -

Biomedica
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Entrepreneurial business acumen

Decentralized organization

Combine the smali With the large
company’s... company’s...

"Small scale
business - large
scale wise”

Personality

Effectiveness Sustainability
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@4,400

LABTECH

@ 4,400

MEDTECH




AddLife?

Culture and values

SIMPLICITY RESPONSIBILITY

COMMITMENT INNOVATIVE

e

COMPANY PRESENTATION

“Responsibility and freedom
o0 together. Without one, the
other is impossible.

Responsibility and freedom can
only work in a decentralised
organisation.”
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An attractive Group

2,100 Employees AddLife Academy

Long term Culture &
sustainable

business Core Values
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ADDLIFE
* ACADEMY °

3 230

Particibants
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« Vision & Corporate
Philosophy

« Leadership
« Sales
- Marketing

« Finance
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Long term profitable and sustainable growth!

Responsible producer Responsible Responsible market
and distributor ‘ employer participant (1.,
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AddLife®

A successful growthjourney!
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OPERATING
SUBSIDIARIES

?
2015-16

420

EMPLOYEES
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2,480

SEKm, NET SALES

35

OPERATING
SUBSIDIARIES

600

EMPLOYEES
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"The acquisition of B/OMEDICA
was a game changer!”
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8,800

SEKm, NET SALES

85

OPERATING
SUBSIDIARIES



AddLife
Acquisitions 2021

Bio-Connect -
e Net sales 140 SEKm
e 31 employees

= NLCOMPANY PRES
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Healthcare 21 Group g,
e Net sales 1,700 SEKrr’

e 450 employees

MBA Incorporado S.L
¢ Net sales 670 SEKm
e 285 employees

Closed January 2022

3,287 Y 994

ADDED IN[2%Y
NET SALES EMPLOYEES

o SEKM (2021) (2021)
”- ‘ol : Y Bio-Connect
v AddVISlon Htigzl ! we Connect you ISCHER Camanlo @ 5LIRGICAI. EMPOWERMENI




AddLife
Acquisitions 2022
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O’Flynn Medical Ltd
e Net sales 64 SEKm
e 36 employees

180 Y.

MBA Incorporado S.L
ADDED NEW

* Net sales 670 SEKm | - SEF(LS(/;(LE) EMPLOYEES
’ (2022)

e 285 employees

Eimcat O’FLYNN«A EDICAL
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B

European provider within Life Science

« > 60% sales outside the Nordics

« Decentralized organization

« Access to larger markets, more customers and more niches
« Broaden internal collaborations

* Increased internal opportunities to sell our own products in
new markets

* Stronger supplier relationships
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@2 - A Quart&kin'change!

« Acquisitions and increased activity:in our markets driving sales
« Significant drop in COVID-19 related sales - 88 percent
« Organic growth excluding COVID-19 was 4 percent

« Two acquisitions completed in the quarter and one after end of the quarter

2,079 240 11.6

NET SALES SEKm EBITA SEKm EBITA MARGIN %
(-9%) (-28%) (14.6%)
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COVID-19

« Significant drop in COVID-19 related sales in the quarter, - 88%
« COVID-19 related sales amounted to 87 (704)

 Infection rates increases again in the end of Q

COVID-19 related sales

800
/700

600
500
400
300
200 I I
100
_ ]

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2020 2020 2020 2020 2021 2021 2021 2021 2022 2022

B Medtech ™ Labtech
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Labtech Q2

* Significant drop in COVID-19 related sales SEK -482m, -85%
* Organic growth, non-COVID, SEK 22m, 4%

* One acquisition during the quarter, BioCat GmBh and one after
the quarter, JK Lab Nordic

786 117 14.9

Net Sales SEKm EBITA SEKm EBITA margin %
(-33%) (-58%) (23.9%)
E E:R:g :: L3 Ei?:ﬁg?&ea Bi ml:al: ¢Biolin Scientific BIOMEDICA @Ng@}@} Euro'@lqné

Holm & Halb ~ § T
gt ' Supnedicioy LabRobot Al ‘! ATRIOLAB>

GROUP
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AddLifek

PATHOLOGY

Segments

MOLECULAR/

GENETICS CELL BIOLOGY

LABTECH

R&D

GENERAL LAB

MICROBIOLOGY INSTRUMENTS

ADVANCED PLASTIC
INSTRUMENTS B CONSUMABLES




AddLife®

Labtech - Diagnostics

* Instruments and products used for VD
diagnostic tests to laboratories

« Food & veterinary diagnostics

« 85% Is subject to public procurement,
average length of contract:
4-6 years in Nordics
2-3 years in Europe

* Instruments 20% of sales
Reagents 80% of sales

COMPANY PRESENTATION
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Labtech - Biomedical & Research

* Instruments and reagents used for research at
laboratories

« /0% is subject to public procurement

« 10% of sales own products; advanced
instruments and immuno assays

* Instruments 75% of sales
Reagents 25% of sales
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Medtech Q2 & -y

* Acquisitions driving strong sales growth
* Organic growth 5% driven by/increased number of surgeries

* One add-on acquisition during the quarter, O’'Flynn Medical

1,296 129 10.0

NET SALES SEKm EBITA SEKm EBITA MARGIN %
(17%) (127%) (5.1%)

@< isi DACH . -
v AddVISIon B I O M E D II‘IEL& medical group ’;’;’. 1 rISC mﬂgﬂﬁ H S 2' 0 FLYNN EDICAL PLAST

Camanio @  EAFUNKSIONSUTSTYR  HEPRO  KORPINEN — ROPOX  Qsvancare  Zafe



AddLife®

Segments

HOME EYE SURGERY
ADAPTATIONS

AID SUPPLY THORACIC
& EQUIPMENT SURGERY

WELFARE

TECHNOLOGY NEURO SURGERY

GENERAL &
NTERVENTIONAL
SURGERY

HOSPITAL
ENT

WOUND CARE EAR-NOSE
-THROAT

OSTOMY
GASTROSTOMY

COMPANY PRESENTATION
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Medtech - Hospital

« Medical devices and equipment to hospitals,
mainly disposables

 Clinical I'T solutions in Europe

« 80% Is subject to public procurement,
average length of contract:
2- 4 years in Nordics
1-2 years in Europe

« 40% of sales own products,
| e. PVC-free products, Wellspect product

portfolio




AddLife®

Medtech - Specialized surgery

» Highly Specialized Hospital Care

« Neuro-, Thoracic-, Interventional- and Orthopedic
Surgery, Ophthalmology

« Distribution of equipment and disposables

« 80% Is subject to public procurement,
average length of contract:
2- 4 years in Nordics
1-2 years in Europe

COMPANY PRESENTATION
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Medtech - Home Care

- Home adaptations, welfare technology, aid
supplies and equipment, preventive care

« /5% Is subject to public procurement,
average length of contract is 2-4 years

« /5% of sales own products

« 1/3 cost compared to institutional care
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AddLife donates medical devices to Ukraine for SEK /m



Integration
Collaboration
Consolidation
Sustainability

ORGANIC
GRUWTH

COMPANY PRESENTATION




/ \ddm D COMPANY PRESENTATION

Macro trends

(RISING
. INTEREST
1RATES
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AddLife®
Macro trends in Healthcare market!
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Strategy

« Market-leading positions
in selected niches

« Operational mobility with -::?-:__
an agile approach

« Acquisitions adds growth
and knowledge
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Long term financial goals

« EBITA growth 10 %

n AVERAGE PROFIT
 Profitability, P/WC 74 % GROWTH*
Profit growth, EBITA (%) Profitability, P/WC (%)
250 120
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100 | ‘ 6O“|””|I|..|I
I
| | | |

0| | 30
L, 1l ]
o Pt ITis-ssntt i T 0
2017 2018 2019 2020 2021 2022 2017 2018 2019 2020 2021 2022
mmm Rolling 12 months ==Target 15% mmm Rolling 12 months ===Target 45%

*Average profit growth since listing March 2016
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Our focus - Long term profitable growth!

Health budgets Demographic trends

Innovations
Sustainability

EBITA +15%/a it o t LN DlgltahzatIOﬂ

| ;fﬁ tia Competition
N v Geopolitical instability
Now AN :

Energy prices

Inflation/ Higher interest rates

MDR/IVDR
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Four reasons to own
AddLife shares

 Attractive non-cyclical
emerging market

» Cash flow finances
growth

 Clear strategy to create
additional growth

 Strong market position
and long contract terms




AddLife®
The Share

@ Stockholm Stock Exchange Index Pl e Add Life
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